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From left: Ron, Vinod, Rafikah and Andre taking in the sights in Mountain View 

For NUS students Sre Vinod Seenivasan, Ron Teo De Zhao, Rafikah bte Mohamed Halim 

and Andre Tan, the highlight of their 2016 was spending much of the year immersed in an 

experience like no other at the NUS Overseas Colleges (NOC) programme in Silicon Valley, 

California. 

The four were part of 95 students who went to the NOC in Silicon Valley in 2016 for a one-

year stint, where they interned with technology start-ups as software engineers, marketing 

executives or other roles, and earned credits studying at the universities there in the evenings. 

For them, the NOC was more than an opportunity to make new friends, learn new culture, 

and experience student life in a foreign country ï it was a chance to be in the heart of one of 

the most entrepreneurial communities in the world, and more importantly it was a journey of 

self-discovery. In this challenging environment, they also discovered new traits about 

themselves that they could hone for their future development. 

Vinod is a Year 4 NUS Mechanical Engineering student, who found added motivation to 

acquire more knowledge after seeing how his expertise contributed to his internship role as a 

software QA engineer in a Californian start-up. 

ñIt triggered my curiosity for learning and knowledge. I returned to Singapore and NUS, 

more motivated to continue learning. This is my last year, and Iôm taking classes in 

microprocessors and internal combustion engines to get useful knowledge which I hope to 
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use in my start-up ventures,ò said Vinod, who went to Silicon Valley on the NOC programme 

last year. 

Ron, a final year NUS Computing student majoring in information systems, discovered his 

ability to negotiate business deals with older and more experienced executives as a business 

development executive with a California-based startup accelerator called Plug and Play. 

ñI was only an intern but my managers expected me to close business deals with CEOs and 

senior executives. I learnt how to express myself better and be more confident so that I can do 

my job,ò said Ron. 

Vinod and Ron recently returned from their one-year NOC stint in Silicon Valley. 

 

For Rafikah, Andre, Vinod and Ron, the NOC experience was a journey of self discovery 

Year 3 NUS Business student Rafikah took up the NOC programme in hopes of exploring 

entrepreneurship and making the most of her time to participate in many start-up activities 

like hackathons in Silicon Valley. For Rafikah, juggling school, work and other activities was 

no walk in the park, and she advised that perseverance is needed. 

ñTime is always ticking; thereôs so much to do here. Itôs useful to set goals around 

entrepreneurship and I found I could persevere and uphold them,ò said Rafikah, who is 

currently in the midst of her internship at Stellar Loyalty, a customer loyalty start-up. 

For NUS Computing student Andre, the NOC programme saw him re-affirming his passion 

for data science. A business analytics major, his internship with social gaming network 

PlayPhone provided him with a larger data set for him to analyse. 

Andre and Rafikah are still in Silicon Valley completing their NOC programme and will 

return to Singapore in mid-2017. 

Over 2,100 alumni have returned from the NOC programme since it started in 2002. 

Collectively, NOC students and alumni have set up over 270 companies to date. The NOCs 



are now located in nine entrepreneurial cities across the world, with Lausanne, Switzerland 

and Munich, Germany as the latest additions in 2016. 

Vinod also shared, ñFor students who want to be entrepreneurs and donôt know where to 

begin, the NOC is a good platform to broaden their skills and gain knowledge in a particular 

area. I view it as a life-changing experience and a must-have for wannabe entrepreneurs.ò 

 

Ron believes that while not all NOC participants will become entrepreneurs, the experience 

will nonetheless help them in their careers. 

ñItôs important to know whatôs your purpose in life, what you should look for,ò he stresses. 

ñWhen you live in a foreign country, working and studying, juggling your time, you have to 

depend on yourself because thereôs no family to provide you with back-up plans. This is 

reality. Now that Iôm back in Singapore, Iôm more appreciative of the NOC experience.ò 
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South Koreans Eun Ji-Kim (left) and Seon Mi-Hwang are Universal Studios 
Singapore's 25 millionth visitors. (Photo: Winnie Goh) 

SINGAPORE: Seven years after it opened its doors, Universal Studios Singapore 
(USS) ushered in its 25 millionth visitor on Tuesday (Jan 24) in the face of growing 
competition from other attractions in the region. 

The milestone affirms the viability of the theme park model as a means of drawing 
visitors to Singapore, said Resorts World Sentosa (RWS), which manages the 
attraction. It added that the theme park has set its sights on welcoming its 30 
millionth visitor next. 

But with the attractive exchange rate of the Malaysian ringgit compared to the 
Singapore dollar, theme parks across the Causeway, such as Hello Kitty Town and 
Legoland, could pose serious competition with their lower prices.  

RWSô senior vice president of attractions, Jason Horkin said: ñWhat it really means is 
that we'll work harder to get the best offerings so people will want to come here. 
Whether it's exchange rate issues or other parks, we're going to want to be the park 
of choice.ò 
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He added that USS is rolling out promotional packages covering entry tickets and 
retail vouchers to hook visitors. 

Tourism lecturer Michael Chiam noted that USS has done well to draw in an average 
of over three million visitors per year. Other theme parks in Southeast Asia typically 
see around two million or more visitors annually, he said. 

All the same, USS should look at introducing new rides or features every three to five 
years to refresh itself, said Dr Chiam, who is deputy director of marketing 
communications at Ngee Ann Polytechnicôs School of Business and Accountancy. 
He added that if the theme park did not do so, it would run the risk of appearing stale 
to its visitors.   

"People travel quite often to our neighbouring countries and there are new theme 
parks coming on board. And when people try new theme parks, they gain new 
experience, and they always compare with what we have,ò he said. 

Another lecturer, Associate Professor Ang Swee Hoon, noted that USS may not be 
in direct competition with theme parks in Malaysia, as Hello Kitty Town and Legoland 
may target younger children, while USS reaches out to a more varied crowd. 

However, she pointed to the need for USS to keep a consistent brand image, which 
is why its rides are virtually the same across its various theme parks internationally. 

It also is not viable to introduce new rides each year, as the capital investment is 
enormous, said Dr Ang, who is with NUS Business Schoolôs Department of 
Marketing. 

While introducing new rides every two to three years is sufficient, what USS needs to 
do to stay contemporary is to offer a variety, she said. ñA ride change is a massive 
change, but in between massive changes, you want minor changes such as those 
made to street entertainment, having new parades, variations in food or even 
through cameo appearances from different characters.ò 

Ultimately, even if all the attractions remained unchanged, Dr Ang said that repeat 
visitors, especially locals, would still frequent the park if the experience has been 
good. 

ñItôs like when you go to a restaurant for a meal and itôs a good experience. You go 
back there again and it wonôt surprise me if you go back for the same food because 
itôs the experience that counts. So itôs the same for USS. To stay current or stay 
interesting, it must make sure what it offers is an experience you canôt find 
elsewhere,ò she said.  
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Unions are claiming that Surbana Jurongôs controversial termination of 54 
employees was done without due process, saying that the company did not inform 
the union before they let go of unionised employees. 
 
But are companies in Singapore legally obligated to inform them of the terminations 
of unionised employees?  
 
HRD spoke to associate professor Ravi Chandran of the Department of Strategy & 
Policy of the National University of Singapore (NUS) Business School on the matter. 
 
He said that while the Industrial Relations Act allows for a unionised employee to file 
a claim against an employer for unjustified terminations, it does not legally require 
employers to inform unions of any planned dismissals. 
 
ñPursuant to section 35(3) of the Industrial Relations Act, where an employee 
considers that he has been dismissed without just cause or excuse by his employer, 
he may, within one month of such dismissal, make, through his trade union, 
representations in writing to the Minister to be reinstated in his former employment,ò 
he said. 
 
ñWhile the Industrial Relations Act, gives the employee this right ï it does not impose 
any obligation on the employer to consult the union before dismissal.ò 
 
ñNonetheless, as a matter of good practice, if the union is informed and the matter is 
aired out ï it is less likely that a section 35(3) appeal will arise. It may also lead to 
better industrial relations,ò he advised. 
 
Companies looking to dismiss employees ï regardless of whether they are unionised 
or not ï should be cognizant of the three most common legally accepted forms of 
dismissal, he said: 
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(a)   by notice;  
(b)   by salary in lieu of notice;  
(c)   without notice or salary in lieu of notice (ie summary dismissal) provided there is 
a serious breach (eg: employees steals from the employer) or it is justified by 
contractual provisions (eg: contract states, employer can summarily dismiss if 
employee is made a bankrupt) 
 
ñIn relation to all three situations above, if the employee falls under the Employment 
Act, he has a similar right to appeal to the Minister if he feels that the dismissal is 
without just cause or excuse,ò he reminded employers. 
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